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Dear __________, 
 
Enclosed in this packet is information regarding the Campaigns for Betsy project, an annual 
public relations fundraising competition sponsored by the Plank Center. Each year, institutions 
of higher learning are invited to participate in this one of a kind, hands-on learning experience. 
 
Campaigns for Betsy gives college students the opportunity to implement their advertising and 
public relations skills by creating an original fundraising campaign and putting it into action. All 
campaigns are focused on raising funds for the Plank Center, but students are encouraged to 
use creativity to come up with any possible strategies and tactics. 
 
Participating in this competition gives students first-hand experience that will increase their 
confidence in the field before graduation; however, there are additional incentives for 
participating in Campaigns for Betsy. The Plank Center boasts an impressive Board of 
Advisors with years of experience and knowledge to offer. The top three campaign plans 
submitted to the Plank Center will have the opportunity to pitch their ideas to the members of 
the Board. Time with these influential professionals is priceless. In addition, all participants in 
the competition will have a portion of the funds donated through their respective campaigns to 
their school’s designated communications department. 
 
It is our hope that your institution will consider participating in this educational campaign 
project. For any additional questions not answered within this packet, please feel free to 
contact _____ at ______. 
 
 
Sincerely,  
 
 
 
 
Karla K. Gower  
 
Chairman of Board of Directors  
The Plank Center for Leadership and Public Relations 
	
	 	



	
 
 
Often referred to as the First Lady of Public Relations, Betsy Plank was a pioneer within the 
field. She was passionate about the students who pursued the profession and devoted large 
amounts of time to advancing public relations education. 
 
Betsy achieved great success throughout her public relations career. The New York Times 
even referred to her as "a true trailblazer in the field of public relations." She served as 
executive vice president of Daniel J. Edelman, Inc., before becoming director of public 
relations planning at AT&T, and later director of external affairs at Illinois Bell. Betsy remained 
involved in public relations outside of her career, serving as president of both the Publicity Club 
of Chicago and Public Relations Society of America (PRSA).  
 
Those who had the pleasure to work with Betsy remember her vibrant personality. She was a 
woman of class who was well respected and loved by all those around her. Her sense of 
humor, authenticity, sass, and spunk attracted people of all kinds.  
 
The Plank Center was created to continue Betsy Plank’s legacy. The Plank Center’s mission, 
"to help develop and recognize outstanding leaders and role models in public relations," 
reflects Betsy’s passion for not only education, but people. 
 
	
	 	



	
	
	
The Plank Center for Leadership in Public Relations develops and supports leadership in 
public relations education and practice. It was established at The University of Alabama in 
2005. 

Named after the “first lady” of public relations and UA alumna Betsy Plank, The Plank Center 
offers leadership programs and opportunities to PR graduate and undergraduate students, 
educators and researchers. It works to bridge the gap between public relations education and 
practice by offering a range of activities that include scholarships, student awards, 
distinguished lecturers, funded research into leadership, and Webinars. 

 
Mission Statement: The Plank Center’s mission is to help develop and recognize outstanding 
diverse public relations leaders, role models and mentors to advance ethical public relations in 
an evolving, global society. The Center works to achieve its mission by: 

• Advancing knowledge of leadership values and skills in the profession; 
• Supporting research, teaching, service, and professional educational efforts that help 

develop diverse, responsible and trustworthy leaders; 
• Bridging the interests and vision of the practice and education; and 
• Collaborating with other groups and associations to nurture the ethical and effective 

practice of public relations. 

 
 
(plankcenter.ua.edu) 
	
	
	 	



	
	
Campaign Ideas for Schools 
 
Plank for Plank 
 
        The idea that the PRSSA chapter starts this challenge and nominates their friends to do 
this as well. They would take a photo or video of himself or herself planking on something or 
holding a plank then post it on social media. By posting the photo or video the participant is 
publically announcing that they will donate to the fundraiser and challenge others to do this 
same challenge. 
 
2005 Fundraising Initiative 
 
        Here different chapters would challenge their members, friends, alumni from their 
program, and other members of the community to take the initiative to donate any form of the 
number “2005” as a donation to their fundraiser. This means they can donate: $2,005; 
$200.50; $20.05; $2.00. These numbers while varying in size will make people feel that they 
can donate to the cause no matter how large or small the contribution is. 
 
Hosting a Fundraising Dinner 
 
        Schools can invite students and alumni to come together for dinner. They can connect 
alums and the companies they are working for to see if they will help to sponsor the dinner. In 
return they will be invited to the dinner, along with those students in the PRSSA chapter or 
other students with the advertising and public relations studies. This will allow company people 
to meet students who could potentially want to work for their firm or company, or these 
professionals can become mentors to these students. 
 
A+PR 5K 
 
        Here the chapter would be hosting a basic 5k in which participants can sign up and run 
in the race. In addition, the students should contact local advertising and PR companies to see 
if they would like to co-host or donate to the event. They can also contact them about running 
in the race as well.  
	
Calling Center  
 
The PRSSA chapter and Advertising and Public Relations students can receive a listing of 
phone numbers to call from graduates of their programs to see if they would like to donate 
money to this fundraiser. The groups go do “call meetings” a certain number of nights every 
week where they come together and make calls in a single room together and can immediately 
report their earnings. They could set a goal for the amount they are going to earn each night 
while making calls.  


